IN BRIEF

Key Highlights and figures

Right Angle Media partners
with Adline

Motivate postpones Men'’s
Health launch, suspends
Society Dubai

55% increase in audience for
Maktoob

Channel 4 acquires Coast radio
station

Job cuts and pay cuts at Dubai
based City 7 television station

Assawt, a Kuwaiti newspaper
closed although only launched
in Oct 08

Daily Star is back on the
newsstands after three weeks
suspension in January

due to the financial difficulties

Al Waseet International
launched in February Al
Wasseet Warsaw with 200,000
weekly circulation to be
distributed door to door in
residential and commercial
areas

MAGHREB NEWS

MOROCCO

Morocco, not
affected by the
global crisis
according to the
ministry of economy

Morocco withessed an economic
growth of 6.8% in 2008
according to the Ministry of
Economy with a projected
growth of 5.8% in 09.

Media spend decreased by 2%
in Jan-Feb 09 compared to the
same period last year. In Jan-
Feb 09, media spend mix
witnessed a drop of spending on
TV by 29% while Print, Outdoor
and Radio increased by 25% to
10% and 08% respectively

Radio scene in
Morocco

5 new radio channels are
planned to launch in 2010, till
date 4 licenses were delivered
by High Authority of Audiovisual
Communication

- Radio MARS, a thematic radio
featuring sport news and
updates

- Radio Médina FM dedicated to
rural areas

- Radio Luxe dedicated to
handicraft and Moroccan
craftsmen

- Radio Med dedicated to
mediation and community life
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GCC MARKET NEWS

OOH Measurement
Ipsos is planning to launch
a sophisticated outdoor ad
monitoring and audience
tracking system in UAE.
The first set of data is
expected to be launched in
June 09.

The research is a travel
survey using GPS
technology (similar to the
one used in UK). This
collection method allows
data collection over a long
period with complete
details. This study will
allow calculation of reach
and frequency for
campaigns running in UAE

7 Days now 5Days? Appearing only from Sunday to Thursday

The daily tabloid 7Days has limited its publication to 5 days a week by canceling Friday’s issue. This cut and

according to the CEO Mark Rix is an answer to the slow market. Ad demand on Friday issue is slow making it
commercially unsustainable. In parallel 7Days is investigating the possibility to expand in other GCC markets
such as Qatar, Kuwait, KSA and Bahrain. 7Days is also trying to acquire the distribution right in Dubai Metro

which will directly impact their distribution

JC Decaux will ride in Qatar

JCDecaux was granted 10 year exclusivity to sell Qatar’s busses and taxis ads. Q Media Decaux, a joint
venture between Qatar Media and JCDecaux will handle the as space for the public transport fleet of 1,450
busses and 800 taxis

ITP cuts, re-examines titles portfolio

ITP Publication has suspended 8 titles due to the challenging market situation and the overall slowdown. The
dropped titles are Viva Girls (launched in Nov 08), Kohl, Arabian Property, Air cargo ME, Security fire and
safety ME, ME Developer, Meeting Industry ME, Commercial outdoor Design.

Madame Figaro Arabia

In March 09, Saudi Research and Marketing Group (SRMG) launched Madame Figaro Arabia. Madame Figaro
Arabia is a monthly glossy magazine targeting cultured, sophisticated women with high income level.
Madame Figaro has a rich content and is one of the leading titles in Fashion and Beauty. CSMedia was
granted the right of selling the ad space of the magazine.

From Weekend to wknd.

The new version of Weekend Magazine was launched on Feb 13th. The magazine will continue to come with
the Friday edition of the Khaleej Times newspaper. The magazine witnessed an overall revamp with new
section covering food, wellness, fashion and art. The objective of the magazine is to expand its readership
base with interesting editorial, photography and design elements

Facebook in Arabic

Facebook has launched an Arabic version of the site on March 15th. The website offers users the option to
shift to the Arabic interface through a simple drop down menu with no need to install any application

No details on the possibility of advertising in Arabic are available yet however, experts and main competitors
such as As7ab and Jeeran are getting ready for a strong launch

MASHREQ NEWS

EGYPT

In parallel, Chada FM is
expanding its coverage to reach
90% of Moroccan kingdom
while Hit Radio is expanding its
coverage to new cities in north
and south Morocco

Al Sherouk newspaper
A new newspaper “Al Sherouk” was launched covering general news. This is a privately owned newspaper with 100,000
copies distributed daily. Al Sherouk will be offering readers 20 pages covering politics, economics, religion, sports news.

Al Sherouk will be cooperating with The Washington Post, The Guardian, Financial Times, The Observer, Newsweek
through featuring exclusive articles, news, reports and analysis




Update on the
People Meter
Implementation

e Grid will not be based on Time
Brackets anymore

* Price will be established by
screen and by day

* Price grid will be changed
quarterly or even more
frequently

TUNIS

/e JCDecaux and
JCDecaux  bBienvu

JCDecaux partnered with Bienvu
a leading Tunisian OOH supplier
to develop the panels in the
new Envidha Airport which will
be opened in 2010 to the public

TV scene
updates

New commercial conditions
were launched by ENTV with
new definition of screens timing

Two new channels: Amazigh TV
and a Religious Channel were
launched in Mar 09 owned and
managed by the Algerian
government.

~_._J OOH update

e New Panels for Avenir
Decoration and Al Pub licensed
and installed in Algiers

 Introduction of the Branded
public transportation busses
ETUSA penetrating in the center
of the city
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TV scene update
e Launch of "Modern Sports 2", specialized channel in sports represented by MEMS group.

* “Nile comedy” the second comedy channel that launched after *"Moga Comedy”, “"Nile Comedy” is part of the Nile Thematic
Channels owned by the government.

LEBANON

Lebanese M Tv back on air on March 31

m Lebanese MTV (Murr Television) was launched in 1991 by Gabriel El Murr. The station closed down in 2002 due to court
decision for violating election’s broadcast law. The station will be broadcasting exclusively news and political programs
until September when a complete grid including entertainment programs will be launched.

The station has announced that it will manage its media recourses in-house. Market rumors swing between an
involvement of Choueiry group or Rotana in the stations media sales. Lebanese MTV (Murr Television) was launched in
1991 by Gabriel EI Murr. The station closed down in 2002 due to court decision for violating election’s broadcast law.

The OOH scene in Lebanon

e The demand on outdoor media is increasing in Lebanon contrary to the GCC market. This demand is driven by June 09
Parliament Elections (June 7th). OOH Rates increased around 300% especially for the political campaigns and might be
affecting the mainstream campaigns due to limited availability

¢ In addition some municipalities started taking action against illegal billboards through implementing the already existing
laws or by even creating more strict ones.

Ads on Cabs

Ads on Cabs , a new innovative medium introduced in Lebanon. CAB company is targeting to have more than 5,000 within
2 years time featuring Backlit on the top of the car and a branding for the full car is possible

Smart Mirror

Ad Burg announced a new indoor media network composed of 600 smart mirrors located in night clubs, hotels,
pharmacies, malls... These mirrors can also be installed in point of sales and are rented on a weekly basis

Click here to download / view the Video

JORDAN

Jordan OOH

e New regulations are being applied to the OOH scene. However, the monopoly situation will remain (i.e. one supplier will
have the rights to run Mupis & Bus Shelter); the successful bidder will be announced early of May 09 due to delays from
the Amman Municipality and long procedures.

e Megacoms, Wall Units, Bridges & Tunnels will be available in very limited which will affect the prices mainly inside Amman

Culture tax in Jordan
Jordanian government imposed a new 5% Culture tax on advertising investment aiming to support culture in Jordan.

This tax will be effective April 1st. All major media agencies and suppliers are trying to set a meeting with Prime
minister to wave this tax off or at least lower it to below 5%.

Click here read article

IRAQ

TV scene

updates Research in Iraq

Ipsos Stat launched their 3rd wave media research covering TV,
Print & Radio. Fieldwork was done between June - Aug 2008.
Main TV stations are Al Iragia, Shargia, Soumaria, Al Arabiya,
MBC 1 and MBC 2. As for Radio, mainly the political ones are the
leading with SAWA FM, BBC Arabic & Iragia FM.

A new TV channel (Syria Drama) started test broadcasting
and is expected to launch soon. No exact date was
communicated on the official launch of the channel nor on
the complete profile.

The channel owned by the government will be managed by
the AAO (Arab Advertising Organization) as is expected to
target families with Syrian Series and Productions.

Ipsos are working on offering monitoring to cover all medium as
they have completed their set up.

Further Reading... (some interesting articles out there)
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